
What are the key reasons to join?

 W Be inspired – learn what innovative companies are doing to 

build digital profits

 W Get hands-on with take-aways that you can copy and adjust 

for your business

 W Learn from top leaders in publishing as well as the general 

digital media industry

 W Understand and get involved in alliances and networks in 

relevant businesses 

 W Network and exchange ideas with your peers in an inspiring 

and informal atmosphere

Feedback from previous tours in 2012

“a very inspiring and useful programme with the key 

players of the media industry sharing their experiences 

and ideas”

Stig Kirk Ørskov, Executive Vice President, COO at JP/Politikens Hus A/S

Twitter: @orskov

“had a great time during the study tour and look forward 

to the next event, it was an honour to meet this group 

and take away good ideas from the host companies”

Bruno Vilela, New Products Manager at Organização Jaime Câmara

Twitter: @Bruno_Vilela_

Study tourS

digital Media 
Study tourS

learning froM excellence

Who should attend?
CEOs, Publishers, Executives in New/Digital Media, 

Business Development, Marketing, or Advertising 

rates
WAN-IFRA Members
Early bird rate: EUR 5,900 + VAT

Standard rate: EUR 6,900 + VAT

Non-Members
Early bird rate: EUR 7,900 + VAT

Standard rate: EUR 8,900 + VAT

Included in the price are all costs for accommodation, transfers 
during the event, breakfasts, lunches, and dinners – in other 
words, everything between your arrival and departure on the 
last day. The return ticket from and to your place of residence is 
not included, nor are airport transfers.

contact
Nick Tjaardstra
Executive Programmes Manager,  

Digital Media, WAN-IFRA

Phone: +49.6151.733.778

Mobile: +49.174.390.4899

nick.tjaardstra@wan-ifra.org

Twitter: @digitalmediaEUR



Study tourS

neW Media, neW challengeS, 
neW BuSineSS

Programme (see web for latest)

Monday 8th october (new york)

Welcome, introductions and evening meal at hotel 

tuesday 9th october (new york)

New York Times – R&D labs – the NYT has a superb reputa-

tion for innovation and several startups have spun off from work 

at the labs (e.g. news.me). Their R&D Director Matt Boggie will 

give us a tour of their latest developments.  

Betaworks – more than just an incubator, this is the home of 

Chartbeat whose social media dashboard for publishers has 

90% of the US market inc NYT, as well as the social news ag-

gregator news.me

Dinner with invited guests including Alex Hardiman, Director, 

Mobile Products, New York Times

Wednesday 10th october (Boston)

Boston Globe – meeting with Jeff Moriarty, Vice President, 

Digital Products. Besides being early to introduce a paywall, the 

Globe has pioneered responsive design (and content) since Nov 

2011, building their site in HTML5 so that it scales appropriately 

to each device.

Innovators: MIT Media Lab, Nieman Lab, Forrester, Mass 
Challenge – Boston has been making increasing efforts to 

keep promising startups from MIT or Harvard. We’ll visit a 

couple of the most promising projects and hear from expert 

commentators.

thursday 11th october (new york)

The Daily – still one of the top three grossing news applications 

on the iPad and now on Android. How are they keeping this 

ranking? What opportunities do they see with new mini-tablet 

formats? 

Wall Street Journal – Definitely the model in digital subscrip-

tions and in the top spot for total average daily circulation in the 

US. We’ll ask about their strategy for maintaining this growth.

Bloomberg Businessweek – their high quality iPad app re-

cently won a Webby award, has helped broaden the magazine’s 

reach with 35% of subscribers now resident outside the US. 

Dinner with special guests.

friday 12th october (new york)

The Studio CondéNast – taking lessons learned from success 

with The New Yorker, Wired and others in the CondéNast stable 

as one of Adobe’s flagships for Digital Publishing Suite. 

Wonderfactory – made a big impression on the participants of 

our last US tour. Meet people that have seen the future when it 

comes to news story telling on tablets. 

Amazon – shifting gears on apps, tablets and cloud usage, will 

they convince the market that the 7-inches format is the answer 

to tablet mass penetration? 

Saturday 13th october (new york)

Breakfast wrap-up & Close

8 – 12 OCTOBeR 2012

NeW YORK, BOSTON

Theme: paid content models, digital 

growth and innovation in the US.

Don’t forget to take advantage of the early Bird rate before 31 August 2012.


